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Key Differences

Any burning questions?
You can create bespoke, exclusive questions to be included in
either Buzz or Monitor (costs vary depending on length and type)
You can also purchase supplementary tailored face-to-face
qualitative sessions to dig deeper into trends
Costs available on request!

Playground Buzz explores the most popular brands and
trends that young people are engaging with. Television, social
media, music, video games, films and books are all included

Monitor examines young people's media consumption,
including technology, services, platforms, purchasing habits,

sports participation,  and overall health & wellbeing.


